JCCP GUIDANCE

‘oint Council for Cosmetic B ractitioners

Supporting Registrants to Maintain
Compliant Advertising

The Joint Council for Cosmetic Practitioners (JCCP) is committed to supporting registrants in maintaining
high standards of professionalism, transparency and public protection.

As part of ourongoing oversight, we continue to monitoradvertising and promotional activity to ensure it
aligns with both the JCCP Advertising and Promotion Policy and the UK Advertising Codes. This guidance
isintendedto assistourregistrants in achieving and maintaining compliance, butitmay also be helpful to
non-JCCPmembers.

Recentobservations by the Professional Standards Authority (PSA), alongside ourown monitoring
activity, have highlightedinstances where advertising does not meet the currentrequirements. In
particular, practitionerwebsites and social media contenthave been foundto breach therulesrelating to
the advertising of prescription-only medicines (POMs) fornon-surgical cosmeticinterventions to
members of the public

What have we found?

The mostcommon concerns arereferences to botulinum toxins, directly andindirectly and particularly on
thehomepage of websites and on social media, butitalsoincludes otherPOM'’s. There has also been
insufficientreference to the need fora consultation.

What do we mean by promoting a POM?

Any activity that couldlead a memberof the public to seek out a particularPOM, ora procedureinvolving
aPOM, isapromotion. ltcaninclude pricelists, testimonials, paid and non-paid advertisingand more. All
Prescription Only Medicines carryriskand, in the UK, itisanimportant feature of public protection
regulation thatthe decision to prescribe any POMisreachedjointly between the prescriberand the
patientafterconsultation, including understanding of therisks, benefits and options, before a decision
canbemade. lllegaladvertising bypasses this critical safety mechanism.

What You Need to Know

Prescription-only medicines mustnotbe advertised.

The Human Medicines Regulations (2012) restrict the promotion of POM’s inlaw and this is enforced by
the MHRA, and by the Advertising Standards Authority (ASA) against the CAP code.

The MHRA's Blue Guide and the Committee of Advertising Practice (CAP) Codes provide the standards for
compliance with theregulations.

Prescription-only medicines (POMs), including botulinumtoxin products, mustnotbe advertised to the
publicinanyformat, including printed literature, social media postings and on websites. You can
promote the services you offerproviding they don’treference a POM, directly orindirectly. There are
specificrequirements abouthow you describe the medicines you use on yourwebsite.

Joint Council for Cosmetic Practitioners - Page 10of 6


https://jccp.aloraconcepts.co.uk/documents/jccp-policy-advertising-and-promotion
https://assets.publishing.service.gov.uk/media/6012d7f2d3bf7f05b92f6cfc/BG_2020_Brexit_Final_version.pdf

JCCP GUIDANCE - MAINTAINING COMPLIANT ADVERTISING

References to POM medicines on websites must:

® Notbefoundonthehomepage

® Promotetheconsultationonaseparatepage.

Where appropriate, broaderterms such as consultation foranti-wrinkle treatments may be acceptable
where these genuinelyreferto arange of treatment options ratherthan solely to botulinumtoxin orto the

use of any otherPOM. Registrants should always considerwhetherthe overallcommunication could have
the effect of promoting a prescription-only medicine.

Direct and Indirect references to POM'’s

Directreferences arethe POM’s brand names such as ‘Botox® orgeneric names such as ‘botulinum
toxins’.

Indirectterminologyis thatwhich ‘infers’ that a particularmedicineisintended.

Forexample:

e ‘Anti-wrinkleinjections’ becomes promotional, and therefore non-compliant, whenitis used
alongside otherterms, forexample, price perarea, orwith before and afterphotographs which
demonstrate the effect of a POM. (Registrants should read separate ASA guidance (please see
Resources on page 8), orview the bite-size video, relating to the use of before and afterimages.)

Similarexamplesinclude:

o Wrinkle-relaxinginjections
e Wrinkle-relaxing treatment
® Beautox

® Haytox

° #Botox®

e #HBrotox

Pricing and promotions

Pricing structures can also amountto indirect advertising of a prescription-only medicine.

Forexample, advertising pricesbased on "Tarea", "2 areas" or"3 areas" is widely understood to referto
botulinumtoxin treatmentand may therefore be considered promotional.

Asaferapproachisto advertise consultation-led pricing, forexample:

Prices from £X. Following a consultation with a prescriber, each patient willreceive an individual
assessment, prescription (where appropriate), treatmentplan and quotation.

Registrants should avoid promotional offers, discounts orpricing structures that directly orindirectly
promote prescription-only medicines, they must furtherconsidertheirobligations towards socially
responsible advertising and they mustnotadvertise any cosmetic procedure which targets under18’s.
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Educational content and marketing materials

Many practitioners assume thateducational contentis automatically exempt fromadvertising rules.
However, thisisnotnecessarily the case.

Educational material published by a clinic, orby anindividual practitionerwhose website orsocialmedia
accountislinked to providing treatment, may still constitute advertising if, when viewed in its overall
context, itpromotes a prescription-only medicine.

This mayinclude posts discussing:

® How botulinumtoxin works
e Treatmentindications

® Benefits of treatment

® Potentialcomplications

e Beforeandafterimages.

Forexample, educationalcontentwhichincludes alinkto a booking site will likely be non-compliant.
Each communication willbe assessed onits overall contextand whetherithas a promotional effect.

What the JCCP expects to see

If you provide services thatinclude the use of POM’s, take a tiered approach to how you describe themon
yourwebsite;

e Thehomepage should provide an overview of the services offered, ‘wrinkle treatments’ forexample.
You can also promote a consultation forwrinkle treatments here. Alinkto a second page providing
moreinformation aboutthe consultationis permitted.

® Thesecondpageiswhereyoucan provideinformation aboutthe consultation, subjectto the
following condition:

® Youonly promotethe consultation. In particularyou should note that the consultationis areview of all
available treatment options which may ormay notlead to a medicine being prescribed. Amemberof
the public mustbe able to considerthisinformation before choosing to review furthermedicine
specificinformation. To achieve this, alink to a third page isrecommended.

e Thethird pageallowsyou to provideinformation abouta POM. Allinformation about the medicine
mustbe balanced and factual. This means thatyou must only describe thelicensedindications. All
POM’s carryrisks as well as benefits, and this should be clearto provide a balanced perspective. The
PatientInformation Leaflet orthe Summary of medical Product Characteristicsis the source forthis
information.

e Thispageisalsowhereyouwouldincludeyourpricelists.

It should be cleartherefore thatitis not possible to achieve this through socialmedia. Allactivity on social
media mustberestricted to high levelinformation equivalent to thehomepage of a website. Itis
importanttonotethatthe ASAwouldtreatadigital ad, forexample a socialmedia post, inthe same way
asthehomepage of awebsite.

Socialmedia postings canincludelinks to a practitionerorclinic website. Ratherthan relying on social
media, we encourage all JCCPregistrants to have a website so thatthey can provide sufficient
information aboutthemselves and the services they offer.
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These rules apply to all prescription-only medicines

Although questions commonly arise in relation to botulinumtoxin, these advertising restrictions apply to
all prescription-only medicines used. Common examples within aesthetic practice are:

® Hyaluronidase, forexample ‘dissolve & refill’, ‘Fillerdissolve’

® Intramuscularcorticosteroid ("hay fever")injections

® Prescription-onlyVitamin B12 preparations

® [ocalanaestheticinjections

® Prescription weightloss medicines

® |ntravenousdrips (the 0.9% Saline drip is a POM, irrespective of the status of any additives)

Booking systems

If you permit online bookings forprocedures involving a POM, you may need to take additional care.

If youuse anindependentbooking platformthatis directly accessible to the public, you must not permit
procedures usinga POMto bebooked. Amemberofthe publicwhois able to view a standalone booking
platformwhich offers forsale ‘Botox 3 areas’ or‘anti-wrinkle 1area’ is subjected to non-compliant
promotional activity. You must only useindependentbooking platforms to facilitate booking
consultations and forprocedures thatdo notinvolve a POM.

If you allow online booking via yourwebsite so thatthe booking platformis not accessible independently,
you can permitthe booking of procedures involving a POM subject to all of the following conditions:

® Yourwebsiteis compliantwith advertising regulations such that the booking facility is provided, for
example, alongside the pricelistratherthan onthe home page.

® Theproceduretobebooked, ‘Botox2 areas’ forexample, is available only to thosewho havereceived
aconsultation with a prescriberwho has authorised the specified procedure.

e [fyouarenottheprescriber, the authorisation or‘directions’ should beinwriting.

® [tissetoutclearlyaspartofthebookingservicethata procedure mustnotberequestedinthe
absence of a consultation having been undertaken.

Delegating POM’s.

There are additional cross-cutting considerations in regard to widerregulation and JCCP standards.

If you are a prescriberoffering prescribing services to clinicians in separate premises, you should ensure
thatthe personyou delegate the procedure to understands this guidanceif theyintend to promote their
services. You should note thatif you delegate the procedure to a professionally unregulated person, you
acceptahigherlevel of accountability fortheiractions.

If you are a non-prescribing practitioner, including registrants on Part B of ourregister, you should be clear
when describingyourservices that a face-to-face consultation with a separate prescribing colleagueis
required to assess suitability.

What Happens if We Identify Non-Compliant Advertising?

Ouraimisto supportallregistrants on both parts of ourregisterto achieve compliance through
education and constructive engagement, helping to maintain the confidence that accreditation with the
JCCPdemands.
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The JCCPundertakesroutine audits of registrants’ websites and social media activity. Where JCCP
identifies advertising that does not comply with ourpolicy orapplicable advertising requirements, we will
contacttheregistrantdirectlyand askthatthe contentis reviewed and amended orremoved within an
appropriate timeframe. The JCCPintend to take a proportionate andrisk-based approach to
enforcement, we willmonitorongoing compliance, and you should be aware that a continuing failure to
meet expected standards could have implications foryourJCCPregistration. The JCCPreserves theright
torefernon-compliantpromotional activity to therelevantregulators, including the ASA and the MHRA.

Asregulated healthcare professionals and as JCCP Part Aregistrants you are accountable forthe
decisions you make, and you should seekadvice fromthe CAPorthe MHRA in the event of any doubt
aboutcomplianceinany promotionalactivity you intend to undertake.

The JCCP does not currently accredit Part Bregistrants to performinjectable procedures with POM’s.
Nevertheless, if these procedures are undertaken outside of theiraccreditation we do expectwider
compliance with regulation. Werecommend that, in the firstinstance, you seek guidance fromyour

prescriberinrelation to any promotional activity forprocedures thatthey have authorised and have
responsibility for.

Resources

We encourage allregistrants to review:

® JCCPPolicy Statement: Advertising and Promotion of Aesthetic Cosmetic Injectable Treatments.
® ASABiteSize: Botoxand Non-Surgical Cosmetic Interventions.

® Guidanceonthe marketing of surgicaland non-surgical cosmetic procedures

® Beautyand Cosmetics: Botox

® BotoxFAQs

® Healthcare: Prescription-Only Medicine

Taking a few moments to review yourwebsite, social media channels and advertising materials now can

help ensure yourcommunications remain compliantand continue to demonstrate the high professional
standards expected of JCCPregistrants.

Quick Compliance Checklist

Before publishing any marketing material, askyourself:

® Doesthisadvertise directly orindirectly promote a prescription-only medicine?

e Doesituseterminologythatpatients associate with botulinumtoxin?

® Doesitinclude pricing oroffers that could promote a POM?

e Couldeducationalcontentbeinterpreted as encouraging patients to seek treatment?

e [sthefocusonpromotingthe medicineratherthanthe consultation and professionalassessment?

If the answerto any of these questionsis "yes", review the content carefully against the JCCP Policy, ASA
and CAP guidance before publication.

This paper has beenreviewed by the CAP Copy Advice team for accuracy and guidance
purposes. [tdoes notbind CAP or the ASA, nor constitute an endorsement or guarantee of
compliance; advertisers remain responsible for substantiating claims and meeting theirlegal
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andregulatory obligations.
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